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Vision

Customers’ favourite
for food-on-the-go

Purpose

Making good, freshly prepared food
accessible to everyone

Great tasting, Best First class

Competitive
ﬁ"e’rsel;cllgr;ed __JJ customer al ﬁ;fhain support

We want our business to have a pOSitive impact on people’s lives
















Having a positive impact




Communicate

| know a song that will get on your nerves,
get on your nerves, get on your nerves.

I know a song that will get on your nerves,
and this is how it goes...

I know a song that will get on your nerves,
get on your nerves, get on your nerves.

| know a song that will get on your nerves,
get get get on your nerves...

(Repeat forever)












Changing shopping habits Consumer confidence

Plastic reduction  #meserodces

Fourth Industrial Revolution

Fresh food

Customer experience
Nutrition Artificial intelligence

Environmental impact

Tackling obesity

Voice activated technology Animal welfare Online shopping

Mobile commerce

Personalisation
Healthy lifestyles
F 0 0 d W aS t e Multi-channel retail

Digital convenience
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Greggs.co.uk/minimiseme
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